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AVERAGE COST OF STARTING A NEW BUSINESS  

IS OVER £12,000 
 
• Costs are higher than expected for one in three new business owners 

 
• Property is the single largest contributor, accounting for 25% of costs 
 
• Three quarters (76%) sought business advice prior to launch but most asked friends, family or 

former colleagues rather than accountants or banks 
 

Many people dream of opening their own business but the reality is that the start-up costs can be 

significant and are higher than expected for many budding entrepreneurs. New insight from Lloyds 

Bank shows that the average cost of starting up a new business is £12,601 with property the single 

largest contributor, accounting for 25% of costs incurred. Following on from property, transport and 

IT each account for 20% of start-up costs. The cost of business space (£2,987), vehicles (£2,440) 

and technology (£2,426) altogether contribute to over 60% (£7,853) of a new business’ start-up 

costs. 

 

Frugal females 

The research highlights a revealing disparity between the genders around how much is spent and 

where the money goes. Female business owners spend nearly two thirds (59%) less than their 

male counterparts at the launch of their businesses with men spending an average of £13,551 

compared to £8,031 for women. Men budget significantly more on IT equipment (£3,149 vs £470) 

and websites/marketing (£2,570 vs £1,281). In contrast, females prioritise property (£3,777 vs 

£2,694) and loan repayments (£1,703 vs £393). 

 

Young entrepreneurs surprised by start-up costs 

Nearly a third (32%) of new business owners found the financial costs associated with starting up 

were higher than expected, while only 6% found it to be less than they’d budgeted for. Younger 

start-up owners (18-34 year olds) were most likely (42%) to find the costs higher then they’d 

expected compared to only 30% of older entrepreneurs (35+) 

 

Pre-launch research 

Three quarters (76%) of new entrepreneurs sought business advice prior to launch but they 

typically turn to more informal sources of information such as friends and relatives (41%) or former 

colleagues (30%) rather than an accountant (19%) or their bank (11%).   

 
Jo Harris, Managing Director, Lloyds Bank Retail Business Banking, said:  
“When you’re starting up a new business, don’t rush into rash expenditure that you may later 
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regret. Planning and research is essential, so spend wisely and keep costs low. The more you 

spend upfront, the more money you’ll have to generate in the crucial first months of being in 

business.  

 

“Think about what is really important. Many of the most successful businesses started at the 

kitchen table or in the shed at the bottom of the garden so consider whether you really need new 

premises at the start.  

 

“Advice from friends and family is important but your bank can support you with specialist guidance 

and tools to help you write a detailed business plan and prepare a budget to get you off on the 

right footing.” 

 
ENDS 
 
Retail Business Banking  
 

 Lloyds Bank Retail Business Banking is committed to supporting start-ups and small businesses 
with a turnover up to £1m. We provide businesses across Britain with the funding and support 
they need so they can thrive. We have set out our pledges to small businesses in our Helping 
Britain Prosper Plan available here: http://www.lloydsbankinggroup.com/Our-
Group/responsible-business/helping-britain-prosper-plan/  

 

 As part of our commitment to encourage enterprise across the UK, we’ve pledged to help 
100,000 start-ups get up and running in 2016, and a further 1,000 mature into established £1m 
turnover businesses within three years. We will support 5,000 first time exporters; grow lending to 
small businesses; and support small firms for their next phase of growth.  “ 

 

 To see the latest supporting businesses factsheet please visit: 
http://www.lloydsbankinggroup.com/media/media-kit/sme-fact-sheet/ 

 
 
Methodology 

 100 telephone interviews were undertaken with the owners of UK businesses started up since 
2013-14 
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the applicability and relevance of the information contained in this document.  
 
The material contained in this document has been prepared on the basis of information believed to be reliable and whilst 
We have exercised reasonable care in its preparation, no representation or warranty, as to the accuracy, reliability or 
completeness of the information, express or implied, is given. This document is current at the date of publication and the 
content is subject to change without notice. We do not accept any obligation to any recipient to update or correct this 
information. Lloyds Bank, its Directors, officers and employees are not responsible and accept no liability for the impact 
of any decisions made based upon the information, views, forecasts or opinion expressed. 
 
This document has been prepared by Lloyds Bank, which is a trading name of Lloyds Bank plc. Lloyds Bank plc. 
Registered Office: 25 Gresham Street, London EC2V 7HN. Registered in England and Wales no. 2065.  Authorised by 
the Prudential Regulation Authority and regulated by the Financial Conduct Authority and the Prudential Regulation 
Authority under registration number 119278.  

 


